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Only 7 percent of FoodShare's annual revenues are spent on fundraising and administration

Minnesota FoodShare — Fighting Hunger in Minnesota
Minnesota FoodShare (FoodShare) works to alleviate hunger for Minnesota families living in poverty.

FoodShare conducts the March Campaign —the largest food and cash drive in the state. The Campaign generates more than half the
food distributed through food shelves in Minnesota annually. FoodShare redistributes 100 percent of the March Campaign donations
to food shelves statewide to purchase food. The 2009 Campaign raised more than $7.4 million and close to 4.6 million pounds of food
for a record-setting 12 million combined dollars and pounds.

FoodShare raises awareness about hunger issues and works to ensure the hungry have access to their most basic need. The
program is a leading advocate to assist Minnesota families in need of food support through lobbying efforts with the State Legislature
and in Washington, D.C.

2009 Revenue Minnesota FoodShare Expenses - Fiscal Year 2009
$1,509,551
Individual Contributions $249,616
Foundations & Corporations $339,051
Religious Organizations $22,194
March Campaign Donations $897,253 Program Services
$137,141 — 9%
Other $1,437 Grants to Food Shelves
$897,253 — 59%
Total Revenue $1,509,551
Personnel
$371,.920 — 25%
2009 Expenses
Grants to Food Shelves $897,253
Program Services $137,141 ;‘11Bgr;gf;”g_%ﬁzdmi”isnaﬂon

Personnel $371,920
Subtotal $1,406,314
Fundraising & Administration $103,237

Only 7 percent spent on fundraising and administration

Total Expenses $1,509,551

) ) ) A program of the
As a program of the Greater Minneapolis Council of Churches, greater minneapol islcouncil of churches

Minnesota FoodShare proudly meets all standards of the Charities Review Council.

UNITING PEOPLE OF FAITH—SERVING PEOPLE IN NEED




